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Abstract

       Although the Hong Kong Board Casting industry has been established for more than a half century, it has only become popular within the past 30 years, especially after the establishment of TVB in 1967. Nowadays, there are two main television board casting company in Hong Kong, TVB and ATV. The TV rating competition has become one of the hot topics in Hong Kong. The question, “ Does residual TV rating appear in Hong Kong?” not only is the hottest question for common TV viewers, but also the TV board casting companies and advertising companies. The objective of our study is to prove whether there is residual TV rating in Hong Kong. In our research, we have found whether there is residual rating in Hong Kong.

INTRODUCTION

      During the past 20 years, the television board casting industry has improved dramatically. The success of TV companies has been based on their audiences’ choices. The higher TV rating that the TV board casting company obtains, the more successful it is. TV rating, therefore, has become very important for the board casting companies. They have been interested in whether there is residual TV rating in Hong Kong. Residual rating comes from “Channel Loyalty”. It is the habitual action of the TV audiences for watching a particular TV channel without considering the time or the contents of it’s TV programs. These audiences, thus, watch the same channel whenever they switch on their television. They have high degree of loyalty to their own TV channel. If residual TV rating appears in Hong Kong, then it will be a piece of good news for the TV board casting companies and the advertising companies as they can know about the period of time and the channel for the audience to watch TV programs. However, residual TV rating is difficult to measure. Channels, showing period and the quality of programs affect TV rating. These three factors are usually interrelated and hard to separate. For example, although Channel A has a higher TV rating than that of Channel B, this does not mean that Channel A is supported by a larger amount of loyal audiences. This can be caused by the more interesting contents, or the more suitable showing time of the TV programs for Channel A. Also, after the invention of remote control for the TV sets, people can change TV channel more easily. Thus, this raises a serious question, “Is there residual TV rating in Hong Kong?”
        Most individuals seem to agree that there was residual TV rating in Hong Kong. SRG (1979) identified that the TV ratings of TVB Jade and ATV Home were usually around 70% and 30% respectively. A.C.N. (1981) indicated that the TV ratings of TVB Jade and ATV Home were usually around 60% and 40% respectively. SRG (1989) showed that the TV rating for TVB Jade kept constant at around 70% even though there was a sudden technical problem, which caused a ten-minute delay for all TV programs. 

       These studies examined the TV viewing habit of the audience for a short period of time. SRG and A.C.N. examined the TV rating only for a particular period of time of the day, and their findings are not very reliable for proving whether there is residual TV rating in Hong Kong. Although much work had been done to date, more studies are needed to be conducted to ascertain whether the TV rating keep constant even there are changes in the TV programs and the showing times. Our demographic data were collected from the Internet surveying company, our personal homepage, and our own web site. All the demographic data, then, were manipulated and summarized in a table. Finally, we had interpreted the results and proved whether there was residual TV rating in Hong Kong.
Objective of study

The purpose of this study is to indicate whether the TV rating would be changed with the changes in the contents of TV program and the time of showing. If TV rating does vary with the contents of TV program and the time of showing, then we can prove that there is residual TV rating in Hong Kong. In order to achieve this goal, we obtained the TV rating for two major television board casting company, TVB and ATV, over the period of 7-10pm. With the change in the TV programs, we would like to examine if there is residual TV viewing habit in Hong Kong. 

Methodology

     The study was conducted as a set of questionnaire. The questionnaire was specially designed for obtaining the most reliable results. In order to receive responses from wider range of people, we had posted our questionnaire on the internet. We had posted our questionnaire on our personal homepage, our personal web site, one of the internet surveying companies for two weeks. We, besides, had promoted our survey through our personal homepage, web site, newsgroups, and ICQ so as to attract more people to fill in our questionnaire. On the other hand, we had interviewed 50 students in the Hong Kong Baptist University.  

Result

In our questionnaire, 811 out of 854 people watched TV daily. Figure 6 shows average hour people watch every day. 71% of people who watched TV watched one to four hours of TV daily. In contrast, only 9% of people watched less than one hour.

Major TV time of TV audience

Figure 13 shows the purpose for watching TV. The main purpose for watching TV was entertainment (61.4%), while other people watched TV for time-filling (14.5%) and as a habit (13.8%); only a small group of people (11.2%) aimed to get information from TV.

Table 1 displays the period of times (7pm-10pm) people usually watch. For the people who only watched 1 hour of TV daily, most people (58.5%) preferred to watch from 9pm to 10pm, this group of people is far larger than those who only watch from 8pm-9pm (17%). For the people who watched for more than 1 hour everyday, most people preferred to watch from 8pm-10pm (35.5%). Another group of people (33.8%) liked to watch from 7pm-8pm, and 9pm-10pm. These two groups were larger than the group who watched from 7pm-9pm (30.7%) respectively.

Clearly, the findings indicate that most people like watching the period of 9pm to 10pm. This can be explained by the main purpose of people for watching TV. As between 9pm to 10pm, the two TV companies broadcast dramas, which entertain people. Therefore, one third of people like watching the two dramas between 7pm to 8pm and 9pm to 10pm. Moreover, most workers return home around 9pm. It has a positive effect on the TV rating after 9pm.

The decision-maker of TV programs

Figure 8 presents the data for whom to decide which program they watch. 61.5% of people decided by themselves. But when it was compared to the decision made by their family members (38.5%). Their family members were still one major decision-maker. Figure 9 shows that more than 58% of those whose choice of TV program was decided by their families had only 1 TV sets in their homes. 

The above findings found that 22.3% (58% in 38.5%) of people can't choose their favorite TV program since they had only 1 TV set.

Choice of TV channels and favorite program

Channels people usually watch and their home channels are shown in Figure 10 and 11. Figure 12 presents the data for the behavior of changing channel.

People who usually watched TVB (83.9%) was significantly more than people who watched ATV (13.3%). However, there were fewer people set ATV as their home channels (9.5%), and more people set TVB as their home channels (89%). 29% of ATV viewers set their home channels as other channels, and 6% of people who set TVB as their home channel actually don't watch TVB. In addition, there was only 83% of people would change their channels for their favorite TV programs, others remains uncertain or would not change.

The data indicates that people don't necessary to set their home channels as the channels they usually watch. In contrast, people set the home channel don't imply that they will watch it. It may all depend on the quality of TV programs. But some people would not change channels for their favorite program partly because of their family members' choice, or they don't want to change their favorite channel. This is consistent with earlier findings suggested that 22.3% of people can't choose their favorite TV program

Favorite type of programs of people and their family members

Table 2 reveals factors affecting choices of TV programs. Personal interests and family interests were correlated with their choice. Second major factors were their personal interest and media recommendations.

Table 3 and 4 shows the types of TV program people and their family members like.

It found that people's favorite program types were comedy, fashion programs and informational programs. Their family members' preferred to watch classic Chinese programs, fashion programs and police programs. 

It appears that their personal interests and family interests are two main factors affecting their choices. The tastes of themselves and their family members have slight difference. These results can be explained by their age. Youngsters like watching funny comedy and getting more informational knowledge, while older family members prefer classic programs and police programs, which are more exciting.

The relationship between people's viewing habits and channel loyalty


Table 5 presents the TV viewing habits at 8pm-9:30pm in April to May.


The number of people who watched "Focus on Focus/Mans' Frontier", "HK Today" or both are very constant. 25% of people watched both "Focus on Focus/Mans' Frontier" and "HK Today" in April, May and the day before they were interviewed. Between April and May, on average, there were 83 out of 344 people (25%), who either watched "HK Today" or "Focus on Focus/Mans' Frontier", watched ATV; 75% of people watched TVB.


The number of people who watched either "HK Today" or "Focus on Focus/Mans' Frontier" were constant, this can be explained by "channel loyalty". There is constant number of audience support channels they usually watch. When comparing to the period of 9pm to 10:30pm, in April, the number of ATV audience had been doubled. It means that at least 80 TVB audiences chose to watch "Flaming Brothers", as in May, 460 people were TVB audience, but in April, only 389 people were. Similarly, 62 people changed to watch TVB after the end of "Fat Cat 2" in April. This can explain the TV viewing habit of people. Both TV companies have their residual TV rating.

Figure 21 reports the behavior of "channel loyalty" among TV audience from Table 5.


First kind of audience, who watched HK Today in April, 1,May to 27, May and the day before they did this questionnaire were classified as "loyalist of ATV", occupied 16% among all audience who watched HK Today or Focus on Focus/Mans' Frontier. Second king of audience, who watched Focus on Focus/Mans' Frontier in April, 1,May to 27, May and the day before they did this questionnaire were classified as "loyalist of TVB", occupied 49.4% of total audience. This two group of people occupied 65.4%, which was significantly more than people watched both programs or don't have regular watching behavior, who were classified as "non-loyalist".

The program "HK Today" is similar to "Focus on Focus/Mans' Frontier", both programs are informational programs. The time period of 8pm-9:30pm can be used as a control to determine "channel loyalty". Clearly, there are about 65% of people loyal to the channel they watch and don't change to other channels at all. Only one third of people are "non-loyalist". It seems the channels they usually watch are related to the channel loyalty. If they usually watch channel A, they don't change to channel B easily.


Table 6 presents the TV viewing habits at 7pm-8:30pm in April to May.


At 7pm-8:30pm, April, TVB showed "Happy Ever After", ATV showed "Fat Cat 2"; in May, TVB showed "A Matter of Business" while ATV was showing "10 Tigers of Guangdong" in this period. At 7pm-8:30pm in April, 581 out of 811 (72%) people watched TV in this period. 378 (65%) of them watched "Happy Ever After", 107 of them (18.5) watched "Fat Cat 2", the remains (16.5%) watched both films. When comparing to 1,May to 27,May, the rating of "A Matter of Business" (76.8%) had a significantly increase, "10 Tigers of Guangdong" had 10% of audience loss.


Table 7 presents the TV viewing habits at 9pm-10:30pm in April to May.

At 9pm-10:30pm, April, TVB showed "Detective Investigation Files 4", ATV showed "Flaming Brothers"; in May, TVB still showed " Detective Investigation Files 4" while ATV was showing "Hua Mu Lan" in this period. The number of ATV audiences at 9pm to10:30pm in May was more than the period of 7-9pm in April, while the TVB audiences was stable in this two period of time.

86% of people watched from 9pm to 10:30pm in April, 14% more than the period 7pm-8:30pm. In April, 389 out of 697 people (55.8%) watched Detective Investigation Files 4" only, 180 out of 697 people (26%) watched "Flaming Brothers", 128 out of 697 people (18.2%) watched both films. After the end of "Flaming Brothers", more people watched "Detective Investigation Files 4" between 1,May to 27, May (15% increased), when comparing to ATV, which had a 30% of audience loss, and fewer people watched both films (41% decreased).


"Hua Mu Lan"(ATV) had more viewers than "10 Tigers of Guangdong"(ATV) but the number of viewers of "Detective Investigation Files 4"(TVB) was similar to "A Matter of Business"(TVB). However, "Hua Mu Lan" and "10 Tigers of Guangdong" are both classic Chinese programs. It can be explained by different "channel loyalty" among different age group. Adults who go for work have lower "channel loyalty" than housewives or students, who prefer to watch comedy or fashion drama. On the other hand, "Fat Cat 2"(ATV) and "Flaming Brothers"(ATV) had more viewers than their succeed programs "10 Tigers of Guangdong"(ATV) and "Hua Mu Lan"(ATV). It indicates that some people are not limited their choice by residual TV rating, and they seem prefer fashion drama than classic Chinese program.


Figure 17 presents the number of viewers of TVB and ATV between 10:30pm to 11:30pm.


The viewers of "The Real Documentary: Chaos Revisited II" (ATV) (60%) was more than "A Kindred Spirit" (TVB)(40%).

This result indicates that people are hungry of informational knowledge. Also, it can be explained by the nature of TVB programs. TVB is lack of this kind of informational program, while ATV is performing better than TVB on informational programs. People also sick and tired of the same old stuff in "A Kindred Spirit". It is also another evidence shows the low channel loyalty among working adults.


The most favorite TV program was displayed in Figure 18.


People chose "My Date with A Vampire"(24.4%) as the most favorite TV drama in 1999, while "Firemen's Story" and "Flaming Brothers" occupied 21.9% and 19% respectively. "Detective Investigation Files 4" occupied 12.7% only, fewer than "Flaming Brothers".

Most of them (92%) had watched their most favorite TV program. People who didn't watched their favorite program mainly because of lacking of time.


The popularity of this drama can be explained by the earlier founding. The third main factor, media recommendations, which attracts people to watch it. However, the result also indicates that more people liked "Flaming Brothers" than " Detective Investigation Files 4", but fewer people watched it. It shows that factors attract people to watch TV programs are correlated to channel loyalty.

Conclusion

The above result indicated that most people watched TV for entertainment.

Entertainment TV program included fashion drama, comedy drama and classic Chinese drama. These programs were most welcoming entertainment programs.

In the findings, many people had only 1 TV set. So they could not choose their favorite TV program since their family members might not like it. As the results indicated that family members were the second factor for them to choose TV programs. With the invention of remote control, people are more likely to change other channels to see if there's any better program. But in this research, many people still don't want to change their channels.

Most people watched TV from 9pm to 10pm, because more working adults returned home after 9pm.

As expected, channel loyalty or residual TV rating existed in Hong Kong and it was quite serious. "Channel loyalty" determined people's choices of TV programs, while media and friends recommendations can't eliminate the phenomenon. Even a good TV program was broadcasting, people may not watch it because of many reasons: (a) they don't have time or they need to work; (b) their family members don't like to watch it; (c) they don't want to switch to other channels they don't usually watch. However, findings displayed that among working adults, they have lower channel loyalty when they are compared to housewives or younger children and students.


ATV's TV rating is relatively low compared to TVB. In most cases, even ATV broadcast a better program, it could not raise the rating. "Channel loyalty" or "residual rating" partly contributes to this unfair TV rating. In order to attract more "loyalist" of TVB, ATV should broadcast good program for long term. But with the limit amount of money in ATV, they should produce or purchase more informational program. Besides this, increasing the budget of advertising is another important strategy in eliminating "channel loyalty" of TVB. No one knows what a company is going on if it stint its advertising budget. Similarly, no one knows ATV's programs or actors if they don't allot a big budget on advertising.


It should take a long time to eliminate the "residual TV rating". 
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Table 1: The period of times (7pm-10pm) people usually watch
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329





52




360
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382





360
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Table 2: Factors of choosing TV programs. 
PRIVATE


Peer influence



Media recommendation





Family
Your personal interest



Other


Peer influence

5



159





142
231



41


Media recommendation 

159



14





138
240



46


Family

142



138





21
255



51


Your personal interest

231



240





255
314



82


Other

41



46





51
82
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Table 3: Types of TV program people like.






















PRIVATE

Fashion

Classical Chinese Program

Martial Arts

Adventure

Ghost Story

Comedy


Police Program

Informational


Sport



Fashion 
19

232

134

196

203

349


256

257

162



Classical Chinese Program
232

5

148

148

138

215


166

172

113



Martial Arts
134

148

4

133

105

124


129

125

110



Adventure
196

148

4

133

105

124


129

125

110



Ghost Story
203

138

105

184

7

177


153

148

107



Comedy
349

215

214

197

177

21


232

288

168



Police Program
256

166

129

178

153

232


8

189

144



Informational

257

172

125

201

148

288


189

28

185



Sport
162

113

110

140

107

168


144

185
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Table 4: Types of TV program their family members like.
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Fashion

Classical Chinese Program
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Police Program
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178

138
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315

10

189

124

134

234


214

206

95



Martial Arts
178

189

6

105

106

142


165

141

88



Adventure
138

124

105

2

129

127


149

121

89



Ghost Story
158

134

106

129

1

144


146

116

73



Comedy
304

234

142

127

144

42


224

241

112



Police Program
247

214

165

149

146

224


11

208

111



Informational

241

206

141

121

116

241


208

25

140



Sport
115

95

88

89

73

112


111

140
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Table 5: TV viewing habits at 8pm-9:30pm in April to May.
Time: 20:00-21:30

(Mon.-Fri)


Focus on Focus/Mans' Frontier


HK Today


Both
Neither

. April
255
80
111
365

May
248
85
106
361

Yesterday
234
76
88
413

Next Week

(you are going to watch)
244
83
104
370

Table 6: TV viewing habits at 7pm-8:30pm in April to May.

Time: 19:00-20:30

(Mon.-Fri)
Happy Ever After


Fat Cat 2


Both
Neither

April


378
107
96
230

Time: 19:00-20:30

(Mon.-Fri)
A Matter of Business


10 Tigers of Guangdong


Both
Neither

1/5-21/5
468
97
404
202

Yesterday
395
83
60
76

Next Week

(you are going to watch)
427
84
52
48

Table 7: TV viewing habits at 9pm-10:30pm in April to May.
Time: 21:00-22:30

(Mon.-Fri)
Detective investigation Files 4


Flaming Brothers
Both
Neither

April
389
180
108
110

Time: 21:00-22:30

(Mon.-Fri)
Detective investigation Files 4


Hua Mu Lan


Both
Neither

 May
460
126
76
649

Yesterday
427
129
62
193

Next week

(you are going to watch)
433
193
68
177

Appendix

TV Viewing Habit: Does Residual

 (Channel Loyalty) TV Rating Exist?

Part A

1. What is your age?


20 or below
403


21-40

370


41-60

44


61 or above
30

2. What is your gender?


Male

403


Female



3. What is your education level?


F3 or below

82


F4-F7


392


Tertiary Education
380

4. How much is your monthly income?

    How much is your annual family income?

    How much is your monthly income?


$6000 or below
5


$6000-$15000


$15001-$25000
66


$25000 or above

5. Do you watch TV every day?


Yes









811


No
(This is the end of the questionnaire, thank you very much)



6. How many hour(s) you spend on TV every day?


1 hour or below



1-4 hours


4 hours or above
163

7. In which period you watch TV?
(You can choose more than 1 answer; if no, ignore          this question)


19:00-20:00
75


20:00-21:00
52



21:00-22:00
179

8. Did you 'choose' to watch this program or was it chosen for you?

    Who in your family decides which program you watch?


Myself

(Go to Question 10)


499


Other family member(s)
(Go to question 9)
312

9. Do you have more than 1 TV set in home?


Yes
130


No
179

10. Which channel does you/your family usually watches?


TVB Jade
681


ATV Home
108


TVB Pearl
17


ATV World
5

11. Which is your home channel?


TVB Jade
724


ATV Home
77


TVB Pearl
7


ATV World
3

12. Will you change channel for your favorite program?


Yes
676


No
31


Uncertain (Sometimes)
104

13. For what purpose you watch TV?


Entertainment

498


Information

91


Education

8


Time-filling

118


Habit


112

14.What factor(s) will affect you choice?
(You can choose more than 1 answer)


Peer pressure


5


Media recommendations
14


Family



21


Your personal interests
314


Other



82

15. What genre of program(s) you like?

(You can choose more than 1 answer)


Fashion


19


Classical Chinese Program
5


Martial Arts


4


Adventure


5


Ghost Story


7


Comedy


21


Police Program

8


Informational


28


Sport



15

16. What genre of program(s) does your family like?

(You can choose more than 1 answer)


Fashion


29


Classical Chinese Program
10


Martial Arts


6


Adventure


2


Ghost Story


1


Comedy


42


Police Program

11


Informational


25


Sport



3

17. Between 22:30-23:00, which program do you watch?


A Kindred Spirit (¯u±¡)






     205



The Real Documentary: Chaos Revisited 2 (¯u¹ê¬ö¿ý:Åå¤ß°Ê¾z¥b¤p®É 2)   211



Both









       95


Neither









      300

18. Which is your favorite program in 1999?


1



2


3

19. Have you watch the program you have just answered in question 18?

Have you watched it?


Yes



748



No (Please give reason)
63 (1. Not at home, 2. Busy)


Part B

Time: 19:00-20:30

(Mon.-Fri)
Happy Ever After

ª÷¥Éº¡°ó


Fat Cat 2

ªÎ¿ß¥¿¶Ç2
Both
Neither

20.

April


378
107
96
230

Time: 19:00-20:30

(Mon.-Fri)
A Matter of Business

¤d¨½«Ã½t°Â¿ù°é
10 Tigers of Guangdong

­^¶¯:¼sªF¤Qªê
Both
Neither

 21. May
468
97
404


22. Yesterday
395
83
60
76

23.Next Week

(you are going to watch)
427
84

48

Time: 20:00-21:30

(Mon.-Fri)


Focus on Focus/Mans' Frontier

«°¥«°lÀ»/¤Ñ¦a³Ì«e½u
HK Today

¤µ¤éÚ»¯uD
Both
Neither

24. April
255
80



25.

May





26. Yesterday





27. Next Week

(you are going to watch)





Time: 21:00-22:30

(Mon.-Fri)
Detective investigation Files 4

¦D¨Æ°»½rÀÉ®× 4
Flaming Brothers

Áa¾î¥|®ü
Both
Neither

28. April
389
180
108
110

Time: 21:00-22:30

(Mon.-Fri)
Detective investigation Files 4

¦D¨Æ°»½rÀÉ®× 4
Hua Mu Lan

ªá¤ìÄõ
Both
Neither

29. May
460
126
76
649

30. Yesterday
427
129
62
193

31. Next week

(you are going to watch)
433
193
68
177
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		TVB Loyalist

		ATV Loyalist

		Non-loyalist



A measure of channel loyalty
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Sheet1

		Fig. 1: What is your age?

				20 or below		21 to 40		41 to 60		61 or above

				403		370		44		37

		Fig. 2: What is your gender?

				Male		Female

				433		420

		Fig. 3: What is your education level?

				F.3 or below		F.4 to F.7		Tertiary Education

				82		392		380

		Fig. 4: How much is your monthly income?

				$6000 or below		$6001 to $15000		$15001 to $25000		25001 or above

				560		191		66		37

		Fig. 5: Do you watch TV every day?

				Yes		No

				811		43

		Fig. 6: How many hour(s) you spend on TV every day?

				1 hour or below		1 to 4 hours		4 hours or above

				75		573		163

		Fig. 7: In which period you watch TV?

				19:00-20:00		21:00-22:00		22:00-21:00

				You can ignore Q7

		Fig. 8: Who in your family decides which program you watch?

				Himself /Herself		Other Family Member

				499		312

		Fig. 9:  Do you have more than 1 TV set in home?

				Yes		No

				130		179

		Fig. 10: Which channel does you/your family usually watches?

				TVB Jade		ATV Home		TVB Pearl		ATV Home

				681		108		17		5

		Fig. 11: Which is your home channel?

				TVB Jade		ATV Home		TVB Pearl		ATV Home

				724		77		7		3

		Fig. 12: Will you change channel for your favorite program?

				Yes		No		Uncertain

				676		31		104

		Fig. 13: For what purpose you watch TV?

				Entertainment		Information		Education		Time-filling		Habait

				498		91		8		118		112

		Fig. 14: What factor(s) will affect you choice?

				Peer Pressure		Media Recommendations		Famiy		Personal Interests		Other

				U can ignore it

		Fig. 15: What genre of program(s) you like?

				Fashion		Classical Chinese Program		Martial Arts		Adventure		Ghost Story		Comdey		Police Program		Imformation		Sports

				U can ignore it

		Fig. 16: What genre of program(s) does your family like?

				Fashion		Classical Chinese Program		Martial Arts		Adventure		Ghost Story		Comdey		Police Program		Imformation		Sports

				U can ignore it

		Fig. 17: Between 22:30-23:00, which program do you watch?

				A Kindred Spirit (¯u±¡)		The Real Documentary: Chaos Revisited 2 (¯u¹êö¿ý:Åå¤ß°Ê¾z¥b¤p®É 2)		Both		Neither

				205		211		95		300

		Fig. 18: Which is your favorite program in 1999?

				1) My Date with a Vampire		2) Firemen's Story		3) Flaming Brothers		4) Detective Investigation Files 4

				198		178		154		103

		Fig. 19: Have you watch the program you have just answered in question 18?

				Yes		No

				748		63

		Q 20-23    Q24-27   Q28-31  May u build a graph like the following, 4 Question a group,

				This graph, divided into 4 section, section 1 is Q20, 2 is Q21, 3 is Q22, 4 is Q23

				Do u understand? Thx

		Fig. 21: A measurement of channel loyalty

				TVB Loyalist		ATV Loyalist		Non-loyalist

				234		76		164
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